Build bridges, not walls

Case Study: Travel brand increases local awareness using
Social Display with Nova
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“The first step may seem scary, but ultimately it's also
pretty simple: just take the leap.” - Aisha, California
#Belntrepid
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Meet Aisha from California
She said yes, you can too.
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Traveling solo on our Egypt Experience trip, Aisha was
able to make new friends, experience new cultures
and fulfill her curiosity about the world. Where have
you said yes to adventure? #Belntrepid
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1. Objective

This travel brand wanted to increase brand
awareness, website visits, and discussion of the
brand among family and friends.

2. Solution

This travel brand used Social Display with Nova
instead of standard display ads.

3. Results

The brand saw a 40% increase in brand awareness and
a 16% increase in the likelihood of respondents engaging
with their website.

Increase in
Brand
Awareness

Increase in
likelihood of
visiting website

Why Social Display
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Frictionless creative Channel diversification

Results that matter

Works up and down the funnel Cost efficient high-impact creative Complement to social platforms

Get started with Nova today, visit CreateWithNova.com
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